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■ Net Sales and Operating Income Quarterly Results （Millions of yen）
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■ Net Income(Loss)Quarterly Results（Millions of yen）
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■ Business segments Net Sales Quarterly Results（Millions of yen） 

Net sales in the 1Q of FY2012 were down 6.7% year on year 
to 12,375 million yen. Operating income was 197 million 
yen, compared to 618 million yen the same period a year ago.
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■ Annual Net Sales（Millions of yen）

■ Fiscal 2012 1st Quarter Highlights（Millions of yen） 

Net Sales
Operating Income
Ordinary Income
Net Income 
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■ Business segments Operating Income(Loss)Quarterly Results（Millions of yen） 
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■ Consolidated Balance Sheets

〈Millions of yen〉
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10,207
2,167
1,969
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161
6
98
48
9

195
166
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25
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■ Consolidated Statements of Income

〈Millions of yen〉

■ Consolidated Statements of Cash Flows

〈Millions of yen〉

Net cash provided by （used in） operating activities

Net cash provided by （used in） investing activities

Net cash provided by （used in） financing activities 

Cash and cash equivalents at end of period

41
-573
-374
6,390

-0
-635
457
7,389

Assets

Cash and deposits 

Notes and accounts receivable-trade 

Inventories

Other current assets 

Total current assets 

Property, plant and equipment

Intangible assets

Total investments and other assets

Total noncurrent assets

Deferred assets

Total assets

Liabilities

Notes and accounts payable-trade

Short-term loans payable

Other current liabilities

Total current liabilities

Long-term loans payable

Other noncurrent liabilities

Total noncurrent liabilities

Total liabilities

Net Assets

Shareholders’ equity

Total accumlated other comprehensive income

Minority interests

Total net assets

Total liabilities and net assets 

Current 1st Quarter
（As of March 31, 2012）

Prior Fiscal Year
（As of December 31, 2011）

1st Quarter FY2011 
（Jan.1, 2011 - Mar.31, 2011）

1st Quarter FY2012 
（Jan.1, 2012 - Mar.31, 2012）

Net sales 
Cost of sales
Gross profit
Selling, general and administrative expenses
Operating income  
Non-operating income
　　　Interest and dividends income
　　　Foreign exchange gains 
　　　Gain on valuation of derivatives
　　　Other
Non-operating expenses 
　　　Interest expenses 
　　　Other
Ordinary income 
Extraordinary income
Extraordinary loss  
Income(loss) before income taxes and minority interests
Income taxes
Minority interests in income 
Net income  

1st Quarter FY2011
（Jan.1, 2011 - Mar.31, 2011）

1st Quarter FY2012
（Jan.1, 2012 - Mar.31, 2012）

2012 1st quarter performance
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Market - Regions - Currency
By achieving balance between these 
three factors and avoiding risk 
by spreading it, we seek to improve 
our profitability and 
management practices.

C E O  M e s s a g e 2 0 1 2  1 Q

It has been one year since the Great East Japan Earthquake of March 11, 2011. I 

would like once again to express my heartfelt condolences and sympathy to all 

who suffered in the disaster. 

Due to last year’ s natural disasters: the earthquake and tsunami in Japan 

and flooding in Thailand, many companies in the manufacturing industry 

have become increasingly concerned about supply-chain disruption and are 

demanding greater business continuity planning by suppliers. The Sumida 

Group is fortunate in having a total of twenty manufacturing sites around the 

world, including six in China. In the case of an emergency caused by natural 

disasters, political instability or pandemics, to name a few, we are prepared 

to resume production at alternate factories in the event that some may be 

forced to close down. It is our top priority as a leading coil maker to provide 

our customers with a continuous supply of products regardless of any damage 

our plants may incur from disaster. We fulfilled our responsibilities as a supplier 

during a period of disaster last year and are determined to do so in the future.

In the first quarter of 2012 total sales finished at 12.3 billion yen, down 

6.7% year-on-year as a result of stagnant sales of consumer electronics, despite 

steady sales growth for automotive-related products, smart phones and tablet 

computers. Operating profit dropped 68.0% to 197 million yen year-on-year 

due to lower sales and increased cost of sales. Net income declined 78.5% to 

90 million yen year-on-year.

As the consumer electronics market continues to be sluggish, our 

challenge in 2012 is to enhance the profitability of fast-growing products by 

improving production efficiency. In the growing automotive and industrial 

market we will strengthen supply-chain management and bolster our global 

sales strategy in core markets like Japan, Europe and the United States.

We will continue to maintain good balance in the management of the 

company and seek stable operations through diversification of risk in terms 

of markets, regions and currencies. In addition to the consumer electronics 

market where Sumida has had over 50 years of successful performance, we 

will try to put greater emphasis on the automotive and industrial market, 

including solar power generators and medical equipment. We will diversify 

our business regions across Asia, Europe and North America to avoid the risks 

of local marketplace volatility. We will also try to minimize foreign exchange 

losses associated with the three currencies used in our operations, the yen, the 

euro and the US dollar, with effective foreign exchange control 

through a finance company in the Netherlands and by 

manufacturing and selling in the same currency.

Looking forward to the rest of 2012, we remain 

cautiously optimistic and will continue to conceive and 

implement positive initiatives to improve our 

performance. 

CEO, SUMIDA Corporat ion

Sh igey uk i Yawata
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S U M I D A  O u t l i n e

Serving as an all-around coil manufacturer through our expanding product range

Since Sumida's founding in 1956, we have been developing, producing and marketing 

coils that are used as key components in a range of electronic devices. Moreover, we 

employ a t ru ly g lobal bus iness approach involv ing manufactur ing, our c l ients and 

employees, thereby spurring us on in our efforts to swiftly globalize our operations.

Sumida Group products span an extensive range of applications. Starting with our 

coils for consumer electronics used in devices such as cell phones, smartphones and tablet 

computers, we also offer coils for vehicle-based applications, used in automobile anti-lock 

braking systems (ABS) and hybrid and electric cars, while our coils for industrial equipment play 

an important role in solar- and wind-power generation systems and various types of medical 

equipment, as well as applications that enable hydraulic control for excavators and other types 

of heavy-duty construction equipment. Moreover, we offer a lineup of low- to high-voltage 

coils used in an expansive range of applications. Sumida is dedicated to working closely 

with clients toward product development with respect to new features and functions and 

comprehensive specifications tailored to a range of specific needs and requirements.

Business report for three market segments in FY2011

In our consumer electronics coils segment, a market we have served since our founding, we 

are working to achieve steady revenue gains. To that end, we are actively pursuing robust 

growth segments such as smartphones and tablet computers, and are thereby working to 

more swiftly and precisely accommodate changing customer needs while also coming up 

with better ways to offer our products at lower costs.

In our automotive segment, we are developing new products such as rotor position 

sensors for hybrid and electric vehicles and current regulating transformers to complement 

our flagship product line of keyless entry antenna coils and our ABS/ESC coils and xenon 

headlamp igniters, where we currently hold the largest share of the global market.

Beyond our l ineup of products used in vehicles, we are also working to develop 

profitable business ventures through active participation with automobile component 

manufacturers in development projects such as those involving high-current reactors used 

in EV fast-charging stations that form an indispensible part of electric vehicle infrastructures. 

The automotive products segment has grown into a major part of our operations, now 

accounting for over half of all Sumida Group sales.

In our industrial applications segment, the third pillar of our operations, we have seen 

remarkable growth since last year in the new energy sector, fueled by widespread social interest. 

We currently supply products to Japanese and European solar component manufacturers. Going 

Sales by market
〈¥ million〉

2011
Sales
¥52,759

Consumer 
Electronics

31%

Industrial

17%

Automotive

52%

2 0 1 2  1 Q

Our vision compels us to maintain our 
"One and Only" presence in the industry.
Our mission inspires us to deliver people of the 
world their dreams through the latest digital 
and analog technologies.

Sumida, the leader in coils — 
committed to our "One and Only"
industry presence
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forward, we will pursue even more vigorous growth through heightened participation in the 

medical equipment and industrial machinery sectors, with a commitment to supplying high 

performance, high added value products. We also take initiatives in fields such as RFID (radio 

frequency identification) tailored to the needs of the traceability market.

Threefold management approach to risk diversification — 3 × 3 strategy

S u m i d a h a s d e v e l o p e d a l o n g - t e r m m a s t e r p l a n l o o k i n g a h e a d 1 0 y e a r s s t a r t i n g 

with 2012 . The f i r s t s tage of the master p lan , running f rom 2012 to 2014 , ca l l s for 

"Realignment and foundation building" geared toward building a platform for renewed 

growth amid a turbulent global market.

Moreover, to guide management toward a successful stage one outcome, the plan 

calls for positive results in the four areas below.

(1) Profitability enhancement — We will build a stronger corporate structure focused 

on profitabil ity through better cost management and increased semi-automation of 

manufacturing processes in pursuit of higher levels of productivity.

(2) Global cash management — We will strive to use capital more efficiently through 

centra l ized management of surplus funds , whi le implement ing cash management 

practices that take our foreign exchange control operations to the next level.

(3) Product management — To achieve balanced growth in our three product markets, 

we wi l l increase our market share of a l ready successfu l product l ines . We wi l l a lso 

focus our efforts on developing highly rel iable new products that offer exceptional 

performance and significant added value.

(4) Organizational resilience and adaptability — We will  enable the company to better 

wi thstand turbulent condi t ions in the externa l bus iness env i ronment by tak ing a 

Born: November 19, 1952. In April 1975, Mr. Oyo joined Sumida Electric Co., Ltd., 
and in June 1978 was transferred to Sumida Singapore. In April 1984 he took up the 
position of Sales Manager at Sumida Hong Kong, and in June 1985 became General 
Manager of Sumida Singapore. Since then, he has also served as Sales Manager of 
Sumida Electric Co., Ltd., Executive Officer (Jan–Dec 2004) and President of Power 
Inductor Company, President of Magnetics Company, Senior Vice President of 
Global Purchasing, and Senior Vice President of Global Manufacturing. As of March 
20, 2012, Mr. Oyo assumed the position of Executive Officer.

Executive officer appointment

Takatosh i Oyo
Executive Off icer

globally — minded approach toward markets, regions and currencies— our threefold 

management strategy of r isk diversif ication designed to help us mitigate r isk of the 

entire Sumida Group — we aim to expediently and aggressively implement strategic 

i n i t i a t i v e s i n t h e s e f o u r a r e a s g e a r e d t o w a r d b r i n g i n g b a l a n c e d s u c c e s s i n e a c h 

respective area.

In each of our three market segments — consumer electronics, automotive, industrial 

— we will work toward initiatives in the four areas of focus touched on previously. As 

for each of our three operating currencies — yen, US dollar, euro — we will work to 

diminish foreign exchange r isk by implementing more thorough cash management 

procedures in terms of both expenses and sales, spearheaded by our financial services 

subsidiary established in the Netherlands two years ago. Meanwhile, in each of our three 

business regions — Japan/Asia, North America, Europe — we will focus on expanding 

production and developing new markets, particularly in North America.

Finally regarding our management team, we have appointed Takatoshi Oyo to the 

position of Executive Officer in which capacity he is tasked with carrying forward efforts 

to boost productivity of our operations in China in particular. We expect his appointment 

to help us improve our management team so that we might better implement new 

business initiatives.

2 0 1 2  1 Q
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Threefold management approach
3 × 3 strategy

S U M I D A  O u t l i n e



SUMIDA CORPORATION
Asahi Building, 3-12-2, Nihonbashi, 
Chuo-ku, Tokyo, Japan, 103-8589
TEL: +81-3-3272-7100
FAX: +81-3-3272-7802
www.sumida.com

Holding Company

Headquarters

Date of Incorporation

Capital 

Consolidated Net Sales

Stock Exchange Listings

Fiscal Year End

Main Financing Bank

Representative

(Chief Executive Officer)

Employees

R&D Centers

Sales Offices in Japan

Sales Offices other than in Japan

Manufacturing

Business Description

SUMIDA CORPORATION 

Asahi Building, 3-12-2, Nihonbashi, Chuo-ku, Tokyo

January 16, 1956

7,216 million yen (as of December 31, 2011) 

52,759 million yen (for FY2011 ended December 31, 2011) 

Tokyo Stock Exchange, First Section

December 31

Sumitomo Mitsui Banking Corporation, Resona Bank Limited, 

Bank of Tokyo-Mitsubishi UFJ, Ltd., Mizuho Corporate Bank, Ltd.

Shigeyuki Yawata

21,237 (as of March 31, 2012)

Tokyo, Sendai, Nagano, China, Thailand and Germany

Tokyo, Sendai, Nagano, Kumagaya, Nagoya and Osaka

Hong Kong, Singapore, China, Taiwan, Thailand, South Korea, 

USA and Germany

Japan (Aomori, Nagano), China (Taiping, Panyu, Nanning, 

Shanghai, Changde, Ji'an), Vietnam, Thailand, 

Mexico, Germany, Romania and Slovenia

Research, development, design, manufacturing and

distribution of electronic components for audio-visual devices,

OA equipments, automotive-related equipments, industrial

equipments, RF coils and other electronic components.

Securities Identification Code

Annual General Shareholders'Meeting

Record Date

Trading Unit

6817

March

December 31st

100 shares 

1st Quarter Dividend : March 31st

2nd Quarter Dividend : June 30th

3rd Quarter Dividend : September 30th

4th Quarter Dividend : December 31st

■  Corporate Information

■ Stock Information


